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The Customer Journey
In the Digital Age




What is the average number
of marketing messages a
consumer receives per day?

3,000+

Marc Apple from Forward Push



It's no wonder people
hate marketing &
advertising.

Marc Apple from Forward Push



Marketing used to be
complicated

&
NOW

Marc Apple from Forward Push



Marketing Technology

_andscape

August 2011

MOBILE MARKETING  £2 veiti mobivity
b-EI'H]ﬂ 1| Dirbcasls admdh =]
[ deon mobie

o

i

MOBILE APPS Lt Adrship |

Ml GILEFAARLY
[arRerr oAby

5 Wighl e % K-I:Iﬂl'.*ﬁl‘l‘l

GAMING/FACEBOOX APFS
gigya [fj &
wiBadgeville

HeUZ=E

.-'

|{CREATIVE TOOLS

(DIGITAL ASSET MANAGEMENT
balsamig :- CELuUm

::‘: = Mok rs F\;Dﬂ -”_ --.npplﬁu

N T

prricket’ ~docalytics,
(DispLaY AD

[_.l.‘ I]H“"‘
MANAGEMENT

y Lrata X
ADCHEMY el
i

ck

F TRIGGIT Jxn

-

Micrmnée ke

'{EHF:EE_INE g
Chlukai orilig
bize selate
guarbeast
L Hreimining )
e

CREATIVE

E-COMMERCE

L) shopify

Mm iCongo zoowy 5ol B Digital River

=
WIRTUAL EVENTS
usisFar i webex

- e o]
Ldﬂll'u1'|.:1ﬁ.ﬁn:;:i?:5 e B I'.'ﬁﬂl:.lg&_J

~ Opigee
R aEcala

WIDED COMTEMNT

| APl5
[+ t"."ﬁ-'l'a

&
Haltura

&- gl commmaese oomE Lh".lﬂ‘l:!

m @t inreRsHor » 0 bis  atg®

"LNTERT

“n

'H_:E‘ BOLT 'E'l.'ln.ll:d.l_r
=
LOYALTY MANAGEMENT
loyaltylab .. ERsteroint”

ahite
TRCERT R".Lr_'lnu‘.' fax i Baa

F'EHS-EII".In"-I.LIL"l._IEIN

Chowesmetreanm

EVENT MANAGEMENT
v Bt

I"-

CALL TRACKING
R
E{ﬂ]lﬁ'ﬂlrﬁg i =

rgg-"ur'lll =] cwent rl|r_||1-::-:;rwvr|r'|'rir5

"w-_

'|." CED AL MAMA.GEI‘-“E‘FW

Y, YuMedf [.7-3..._...

et bnn:p-m.u
.IrrE.‘fl.H.{H a0 h'k.-!uN.‘fl.G MAEMT m
Marin BCOUIBIC = FRCETIRON

I Y L) #ﬁ'_'E!.'_j_.'.:._.':';'...:.-

i ,=<

SOCIAL MEDIA AD MAMAZEMENT .ﬁ R

-ﬂli':-'r:'h';.' EL#hiq # CéficiertFrontier.
7 .E-:Gr Em E‘"-E'I:':H r

{ﬂﬂ.m RAFDW BAARKEFTING RAAMNAS FMF HT\\I

HJEEI:;E ﬂm-mr& 55 m‘ﬂﬂ

Wit FLI'E' E Sessmic
ATTETY () Mezsagetiaker
motie  #iyntheso B =

\ SpT Anklr Mhootsuite H..-.f-'.‘?m-’r.'

QPTIMIZATION

Eﬂlld\r’ ol

E TLUHRI
(BWaftinnoyr

¥ sl
ClickEauations

Clickable [ XENSHOD

SEC TORLS
w S8 0 MOT g

i’E‘l‘:lnl:h.u:tl:lr
COvVARIO
BRIGHT EDGE

ey

[l Gierasatrice

altruik

L

=
|'/'.:.‘-DH.E WEESITE

".\1'."'

CUSTOM WER APPS
Muitnnenmy .r'LEtM'.IL

sitecore . ‘SO
(L] weesoner: I NRIERS

f 'ﬁl'l"'Fh IFJ{'I'
izl F tw
) L d Ira

AT ARALE

DIsgQuUs *m tat
T3 Man,

hﬂﬁ' ¥ Qickability J| &

[=] wairnionlah o ey

d.lﬂnsﬂ ("
:l herni-:u #os 0it) |

'.l'!'| DGETS/PLLHE-INS )

f/rAHKETI"-IG AUTO h'l.ﬂ.TICIr-.:Hﬁ J/:H.I'-'I CRACLE ™

E [

cororrre * ardot Selik _1';_.':1__
F : wIgHT r-i FIIE-L'ITE

w drusmnsort | HOW.

ﬂn i " i Lm - -
IllSr_.n.h.nn TS myﬁﬂLE

,\h
3 ALTOMATION

{#NDIHE PAGES

& MICROSITES

=
BLOGS
i
Zemanta

@

R Ly
i CEREH TR

& acquia

]

o Oaumnce

Cnbialcg

CrovweniPeak

113

» telligent
Ngage

A HEEIMML NITIE?"

2 MING iV

l'rl-EI‘F—.l'h"'.IL MARRETING r‘ -‘\l

_if“t ‘iContact
‘-' = PU L Hﬂ.
Digtran ey S oe—

Responsys: & WaiCip. |

Sleeiwedge
Sage Saleslogix |

~
CLUSTOM DATABASES
' |||.'||'|J,||"'|:l|| Fasbrmtiry.

iﬂ

m*m?‘“‘?“f

@mqm, _.l’mnnlej

'\‘_ R'E!Eﬂ!h__,
ITI.'-I EB TESTING & OFTIMIZATICN ,.L.-'-.'u'l.";l.‘-l':!'i.-'l.

i SITESIECT Irrw
G ___ ET it w‘i’\ ||IHI|

BUSIMESS I'l]TELLIGE"-IC T|-_|{,-1._.,l‘-.|.-. 'I____,.w

G5as Ebirst’
J-I' waE
IBM [E miviatiri Bl ,.‘_+|:|h|e-:||.l

SC"'“IF'.L MEDIA ANALYTICS W srrcumsona:
HS-IEI'IL"“'-!.,_ J-‘ﬂdﬂﬁ -‘"—Buz:lant Ei

trackur 1 VISIBLE" ﬂhsrn‘s e J

-
HWER ANALYTICS G.:..;

@~ TY spring ali)+

"."I:El.IEJu

CLICTALE™
webtrends
chartbeat. crazyegg.

uénmr
click? St

CUSTOMER ANALYTICS

y ""-“_A E | S‘ ﬂ'ln.-l'l'f'l.""'ll'lg:l_.t*.. _ﬂ

Mp"lR KETING RESDLURCE M.I'LP-..&GEH ENT

e ..-" |]..l iPdabzi '-.".'rr""rr'\.' EI:H[:‘E"

FALILTI-CHAMNMNEL MARKETNG f-.-1.5.l".l.ﬂ.ﬁFMFh|.T

silon §5Esperian PICAT
ACKIOM ] .4: Exparian = |

Hubs
| unca

NTEGRATED SUITES & ENTERPAISE MARKETING MANAGEMENT |[AGILE/PROIECT MAMAGEMENT task rn_;dde.

st action aprimo. TaY @ATERIAN | CIOTIZEN 5 e 1 lig

wid

B External Presnetior

B Customer Expederce B Markebng Manapemen®

by 3cokl Binker Edbielmarties hikpy ) wwwshelimartes com



U chiefmartec com Marketing Technology Landscape

ancrG s T I e orsanons
e ] wizehive & SnapApp st |~11'-"-y ' 'ﬁ'“".'.':““.' '
., B 2 o0 i e | s o W T o
Pyp— & T s " ik bmie VLAY
m ';_H_ .“-1,--\,-\-_1 —L?"" PR K Ll ] EE iy -‘-g:l.-mﬂ' ! : [T — q',-ﬂ ""“""—! _“IEI:I'.BH:IIQ:HHILI.-H
e ien e, | | [T | &L | e *ﬁ T[S e G
e [ i iy wurvill gor ey condu? sbes, - | PP Comenten |
i R e I B i || I # AL st o taeza sl e i | ool 'ﬂm“hm-i
Ty T i i w i ;._Iullll-\.-l ..-_.\,-;n.“w‘__ -y girma — - asrer ol [
l§_‘|‘|.—l--m|-|_|-dl.-'|_.-ﬁ-l..r; i a L farnsmies sy I_.II--.--.:.-m.,...-\,;. ; nnstiLecal s
[Cmmton = ombmct =l B oo -n?*l:“:r_wrt:_“:l i iT[F- v g it nm-.?-m““‘fﬁ_.,_l
= sy RAHEANR Ty ¥ dbitrieaten|
. e fonductar [ Wordwacier [T!Ht J.l ot B mlm _________ t
ragerichr] e T ApExoipia gt i |w.-'="""""'“"-' brarah e 1o 'I uh-d- thariio |
b e e Tz : o - 1 sk o PR Eu:\g_
e YT el g Bacipevis [WTEE] TIELS hnﬂ“ﬁﬁ;,ﬁ:,ﬂ_ ; s Sweelsnal
-'._ﬂ iy "!H | BLAS TIILT (5 Moyl Ihr-:l:‘i-:i RO ] s ie g Markefing Hedource Mpml. g Iﬂn“' Bﬂﬂnm IH'TH: II:I
= _m e DTOCAUT T PR - vﬂt B ifrbends S 1A, i‘ srmecn £ Lo WAL T v B— .
e -.-"FLTB""‘-:'nl.-r"-'F' e T e | T Sl Tr Y vy ! et .
T4 .mm":' QFl O el A . by u plll' Wl & bobile Analwice
E_:,-.":N e arsy o lanniiusrcs iy T J-.Ii:u:uﬂl_. |
T R A D .\_.' L ﬁﬂ-ﬂ-
BCCwIn ® muich 2y v - TS aient Eiieingage rata m COE
[ T -'.'-.4;9 [ siram Rechoke rmm Bt
Imanrrl.nsuu'r Hnlpru S mniarsy ’:_m r-z hrd W% ke n-r.plnrl_vmﬂm.nr' oo
£’ lllnwm-d-h't- & TIGHF ;IJ'NI'I'I Rinihess Snlpgy mﬂ::v;r:ﬂ- 2 et .n..n-n-..-...u-r--g - Haruni __-
ke H.'Tﬂa.u..:-.. u et HARKETING &1 o1 ]
=t ' Al L » PAPERSHARE & A ity T
g S Pl o e oot e 2 M| R EEENARE P Rt | G O Bynaert A, |2 Hﬁmmum!
LR e E:-.-.dm e CEUm Lira0Ras |,..-,.|||E|.m-.r| ) St oSt
paslie TALAT e inbwtiu P Pkt Togruroest 'fl":.-'\-"ﬂ"'..;: Fir : 7
oy BCha o e | QS 8 e e «
ity -i'l-ﬂn-u-,- i |- o R -E'_Ip-u-i-:l: mﬂﬁ'
2 D e | iy e R
W e 8
llqmd [ PresinlTrasker # lﬁ mm’“bﬁt
LrCMALA J-H' = Sigraiy 00 Winassss WY Ir e e E T P:m L‘:"’
ke ; e S if | T T A RA .
AT TIA o B R it sae LB i-.l'mud-‘ ATV __“"f_‘ g l-.-.nw-p.- i uw.-hm_ | @ meTe i ':J-m ?‘;, wr vl
wplraliity wich, oy TR - lemlﬂm:dpm Bty '""'"ﬂx L sty Asara # it W || TR, JIBC8E  snoring - |
e ey e |l | P - i | [ I T " | & HOTER B3 (B ran o MiemAAACE
Ao o T e i it (| AR e W paarioatirar s TRACE I PAEE || oy o P e ety LT EARRIIK o st || IO " L s
e mixze T B i B e Mo B || [} Ciotsibamer PRI e kbael e || Comiactnty 7 pepmingr ) e | e, il mercen. S :m " Frlatysii ©lon

L,  Deta Management Platiorms/Customer Data Platforms. LRl Tag Management Google || USSR mm wﬁ_w APl
n‘i s apenlata wobmowe | LOTANE " TICS vy el || = i i
Eg FaY T ﬂ:lrl: rux Ak ;n?fﬁ:':-l__-rﬂfi e ML nﬂﬂm‘l}“m"'" Eﬁﬁ.-"lﬂ-r e, e ‘w'.m:?
Mehe ) etrentata IO 1ty -BusoFumcY s m*m-hm Jamdiance ﬂ—mnwﬁbﬂ-! b oy T bctamtic o IETTT ripher €80 5 C00000L 0 el
i vnamic = e TG
F-.'l ictron SOMs ACCHI % _po- TEM ( thaplty wicstic; .
v - ity ks CFRNTEET We-Spifll wons = "F"::'l-:-'?. BT . n—-—-..—f“"“
w'ﬁsﬁﬂfh--ﬂ"-‘-:,_':;"‘"' -:-m 1] IEM o (i o= pchayn m;—ﬂ_ qum*u&lul' eaiuz
"'uﬂaﬁ‘.:;,:.. ---n.--.—l-bh'h:ul? a;:r I whh_?_ m.aw TRIMRAY IR e Thin B I'nt vum@ r_'_"’nfﬂ Euinmacis
m el psoL aeoen W 6 "‘- vepasbdy i B Qe Raiicn X tilmﬂ. T i I
et PR TSl = T S T ME!‘I-H-I-. 1 T ::EF.I\.I. el L T T lh’lhﬂrmm PRt ]
5 (I BN ma Tl ot Ao Dev SRRy Web vy ey Marketing Lovioement TR
EE nq__ A1 i e g h — ; F‘E q_..ﬁ...sh :’: L.'\.. Shr'ru.- ..-_r\..-q:.u-l.lrl_l_q'—.' re==i " L _.-i.'._.,. = 1’_‘,__#,‘-'! Whrenoh T 5 Whana = g —
B3 |IBM A Wismcn|| yhok .!n Ly poy ;.....xf-a.wm“ ] g et el L e bl i b Unsnolll e vt 3&._"‘"’
B ﬁ o s & b 5 S ﬁ'-" rin MRS, L e edg e A eive SV TRl R L P
7 cumenrie @ e || LE M Prctrl pas s va St ML | “F S Y Wocresch i [l utrves: .Ja.l-:--.. P e [} P | = wentagcers gty T ke W e 050

1 Bn (16 WY L 1
Scobt Brinker chdimartes B chied martesc. oo



U chiefrmartec corm Marketing Technology Landscape

.ﬁ.dwrﬂ:hE £ Promarion

L vl :II- S
g e
i

L L
L

_._-
I P
’l‘lu:'._—..:r\-' }_I-_-. E"\- T
"-"'“'-I"' S PR
= .l\.'-'.'ﬁ-r"

. s L

mz';':,_.,;_ﬂa i e .
] S L '._1: T, T
Eru- ﬁ"ﬂmﬂ‘.‘_;‘-ﬁ_ﬁ-;ﬂﬂ -n.:

F\.t:l. anr
2_'“.-.&:- |l'.'t.

| R e
ntte A e g e e

3
Tan

1. T
gy T e

| e r--~3ih.......= =
Trro Caz 'l-d' b #L\l.lwl u1|, q.d-ri,l:ui:m. o mATaEn s l11-|lrl,.ll|-||q. ir :I.i VT —aH T AT AT e e dngied dopaamegur 2B v zem w

March 2015

Craaed 5 Sodl Orcker S dd T edes



“=w chiefmarteccom Marketing Technology Landscape ("Martech 50007)

Grueazleg T Doz & Be s b e 2neind & RelsHoneh pe Commenee & Sa.s Jm

e _"3.:'.':"- T ""’"‘"'
o gL.‘JrE' B = P EE

> = E—"-.'% ’,:Ex:
BRI AT B e

S

2L e e

=, TR P ol PR L
i T B
e e S L L s e LB
e - [
':'--'i.l.ul?w.‘_w.-' m;:EI:?.n:'ﬂ#m

e Py e I
R e T

:.:lr‘:.‘.lzl

T 2.
“"'."'-Fh. "

o
i'..":ﬂ"’ H

- r]



Is it too late to consider a
career change to
something more tranquil?

Like a role on
Ax Men?

Marc Apple from Forward Push






S0, how do you navigate
the new marketing forest?

Marc Apple from Forward Push



Make marketing people
love.
Inbound marketing.

Marc Apple from Forward Push



What is
inbound marketing?

Marc Apple from Forward Push



It's publishing the right
content in the right place at
the right time.




When you do this your
marketing becomes
relevant & helpful to your
audience, not interruptive.

Marc Apple from Forward Push



Four steps of
iInbound marketing

Marc Apple from Forward Push



I ATTRACT Il CONVERT II CLOSE I| DELIGHT I

Marc Apple from Forward Push #wpyall



How do you attract the
‘right” people?

Marc Apple from Forward Push



I ATTRACT I
e

—

You don't want just any
traffic to your site, you want
the right traffic.

Marc Apple from Forward Push



Content Creation
Inbound marketing starts
with blogging.




A blog is the one of

the best ways to attract
new visitors to your
website.

Marc Apple from Forward Push



Cool Fact!

Marketers who have
prioritized blogging are 13x
more likely to enjoy
positive ROI.




The effort you put in today
can turn into thousands of
views and leads in the
future.

Marc Apple from Forward Push



I CONVERT I

)

Convert those visitors into
leads by gathering their
contact information.

Marc Apple from Forward Push



Calls-To-Action
Buttons, links or images
that encourage a
visitors to fill a form.

Marc Apple from Forward Push



CLOSE

) (=
L_J

You've attracted the right
visitors and converted the
rlght Ieads but...




...NOW you need to close
those leads into customers.

Marc Apple from Forward Push



Email Marketing

By creating a series of
emalils that focus on useful
content you can build trust
with a lead and help them
become more ready to buy.




Cool Fact!
Start on the right foot. If you

send a welcome email you
should see 33% more
engagement from your
contacts.

Marc Apple from Forward Push



I DELIGHT I

Prc::- moters

Inbound marketing is about
providing remarkable
experience. ©

Marc Apple from Forward Push



ATTRACT CONVERT CLOSE DELIGHT

) () W () M E9 M (=
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CONTENT PLACE

Now that's marketing
people love.

Marc Apple from Forward Push



Now let's take a look at
real world example.

Marc Apple from Forward Push






Double wide right off the
highway with her husband

and two dogs.



Just like other small
business owners...

Marc Apple from Forward Push



always worried.

Marc Apple from Forward Push



She knew she had to...

Marc Apple from Forward Push



CONTENT PLACE

Marc Apple from Forward Push
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Spring Safety Tips for Dogs, Cats, and
Their Owners

gy @ ABeOr dn e oF (e e o

e piy denrar B e o] e

Novato Dog Park Review: Dogbone
Meadow

Marc Apple from Forward Push #wpyall



Depandable
reliable cat
sitting and dog
walking
sanices

What Are the Purrrfect Gifts for Cats,
Dogs, and Their Humans This
Holiday Season?

Marc Apple from Forward Push



Top Ways to Have a
Safe Thanksgiving
with Your Cat and Dog
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Serenity Pets Marin rermiypstanarinean  (§15} 326-4218

paulattsomnibypatsmarincom
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Serenity Pets Marin |
=

wearer, SErendty PeguMarin. com

2renity Pet afrn:,.:-:i.;. o
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Would you like to win a free pet photo session and a 5x7 of your dog
fresm Mary Small Photegraphy? Al you have to do is post a photo of
wour dag i his best haliday outfit or under your tree 10 win, Ul be
choosing twoe random winners to win, Good (uck!

Win a FREE
Pet Portrait
for Your Dog
from

Mary Small
Photography!
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Paula doesn’t
Worry anymore.

Marc Apple from Forward Push #wpyall



Her business took off!

Marc Apple from Forward Push



This is Paula’s
new view.

Marc Apple from Forward Push #wpyall



ATTRACT CONVERT CLOSE DELIGHT
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If inbound marketing
worked for Paula,

it can work for you
as well!

Marc Apple from Forward Push
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Thank youl!
Stay in touch by searching for
Marc Apple from Forward Push

Marc Apple from Forward Push



